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Etsy Listing
Optimization Workbook

A step-by-step system for improving Etsy SEO, clicks, conversion rates,
and sales.

Build higher-converting Etsy listings that rank, get clicks, and generate more sales.

Work through one listing page by page — research, write, score, and ship a fully
optimized product.

FOR FORMAT INSIDE
Etsy Sellers Print & Fill In 12 Worksheets & Scorecards
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START HERE

Contents & How to Use

How to use this workbook

0 Work one listing at a time. Print a fresh copy for each product. Focused, finished listings beat a shop full of half-

optimized ones.

Complete the sections in order. Each worksheet feeds the next — research shapes keywords, keywords shape

your title, tags, and description.

Score yourself honestly. The scorecards only help if you rate what's really there. A low score is a to-do list, not a

failure.

o Revisit each listing monthly. Use the 30-Day Plan, then re-score. Etsy rewards listings that stay fresh and keep
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THE WHY

01 Why Listing Optimization Matters

A great product can still fail on Etsy if the listing lets it down. Three quiet leaks sink most shops: nobody
finds it, nobody clicks it, or nobody buys it. Optimization plugs each leak in turn.

Visibility N Clicks 5 Conversion N Sales

SEO — keywords, tags, Your thumbnail and title win Photos, description, price & The result when the first
category & attributes get the tap over everyone else reviews turn a visitor into a three stages all do their job.
you shown in search. on the page. buyer.

Each stage multiplies the next. A listing with great keywords but a weak photo gets seen and skipped. Perfect
photos no one finds get no traffic at all. This workbook strengthens every stage of the funnel for one listing
— so the product finally gets the chance it deserves.

® COMMON MISTAKE

Optimizing only keywords. Ranking #1 means nothing if your thumbnail doesn't earn the click or your description doesn't
close the sale. Visibility is just the first of four stages.

Q RESEARCH TIP

Use your Etsy Shop Stats to find the leak. Lots of views but few sales points to a conversion problem (photos, price,
copy). Few views at all is a visibility problem (SEO).

Q PROTIP

Fully optimize one proven listing before touching the rest. The lessons you learn here become a repeatable checklist you
can run on every product in your shop.
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STEP 1

02 Listing Snapshot Worksheet

Capture where this listing stands today. These baseline numbers are what you'll measure your optimization
against in 30 days.

LISTING NAME SHOP NAME

CURRENT PRICE CATEGORY DATE REVIEWED
D CURRENT PERFORMANCE (FROM SHOP STATS)

VIEWS (30 DAYS) FAVORITES SALES

() BIGGEST CONCERN WITH THIS LISTING RIGHT NOW

QO PROTIP
Screenshot today's stats and tape them to this page. In 30 days the before-and-after comparison will show you exactly
which changes moved the needle.

D OTHER NOTES ABOUT THIS LISTING
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STEP 2

Y Customer Search Intent Worksheet

Before keywords, understand the buyer. People don't search for what your product /s — they search for what
it does and who it's for. Answer in your buyer's words.

() WHAT PROBLEM DOES THIS PRODUCT SOLVE, OR WHAT DESIRE DOES IT SATISFY?

() WHO IS BUYING IT? (AGE, STYLE, LIFE STAGE, INTERESTS)

D WHAT EXACT WORDS WOULD THEY TYPE INTO ETSY SEARCH?

() WHAT OCCASION IS IT FOR?

() Gift () Personal use () Seasonal (J Everyday (O Wedding / event

() Other:

Q RESEARCH TIP
Type your product into Etsy's search bar and read the autocomplete suggestions — that's the literal language buyers
use, ranked by how often they search it. Write those phrases down.

(1) OCCASION & BUYER NOTES
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STEP 3

0% Primary Keyword Worksheet

Gather your raw keyword material here, then prioritize it. One clear primary keyword anchors the listing;
everything else supports it.

PRIMARY KEYWORD SECONDARY KEYWORDS
LONG-TAIL KEYWORDS BUYER PHRASES

COMPETITOR KEYWORDS

D KEYWORD PRIORITIZATION TABLE

KEYWORD / PHRASE SEARCH INTENT (WHAT THEY WANT) PRIORITY

Q RESEARCH TIP

Favor long-tail phrases (3—-4 words). “Personalized leather dog collar” has fewer searches than “dog collar” — but far less
competition and a buyer who knows exactly what they want.
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STEP 4

U Title Optimization Worksheet

Your title is your strongest ranking signal and the first thing a shopper reads. Run your draft against the
checklist, then refine it. Limit: 140 characters.

Primary keyword appears first

It carries the most ranking weight and shows on mobile.

Reads naturally to a human
Say it aloud — it shouldn't sound like a robot.

Uses multiple keyword variations
Capture more searches without repeating words.

Easy to understand at a glance
A shopper knows exactly whatitis in two seconds.

Uses the available title space
Aim for 100-140 characters; don't waste room.

O 0 O 0 0O 0O

CURRENT TITLE

() IMPROVED DRAFT

() FINAL TITLE

Character count: /140
Q PROTIP

Structure: Primary Keyword, variation, material/style, occasion, recipient. Front-load the exact phrase buyers search,
then add descriptors that capture extra searches.
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STEP 5

Tag Optimization Worksheet

Tags are 13 extra chances to match a search. Fill every one with a multi-word phrase (up to 20 characters
each). Don't leave a single slot empty.

1 2

3 4

5 6

; 8

9 10

1 12

13

TAG COVERAGE SCORE /13

Q RESEARCH TIP

A 33-character phrase like “sterling silver gemstone necklace” is two tags: “sterling silver” + "gemstone necklace.” Both
rank on their own and combine for the long-tail search.

® COMMON MISTAKE

Single-word tags or repeating one word (“mug,” “cute mug,” "mug gift”). Vary the phrasing — “coffee lover gift,” “funny
office mug"” — to match more unique searches.
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STEP 6

07 Category & Attribute Worksheet

Categories and attributes are matched in search like tags — and they free up tag slots. Fill them as specifically
and completely as Etsy allows.

PRIMARY CATEGORY SUBCATEGORY

() ATTRIBUTES TO SET (EVERYTHING ETSY OFFERS FOR THIS ITEM)

COLORS MATERIALS

OCCASIONS RECIPIENTS

Q RESEARCH TIP

Anything you set as an attribute is one more keyword you don't have to spend a tag on. Fill them fully, then use your 13
tags for everything attributes can't cover.

® COMMON MISTAKE
Leaving attributes blank or choosing a broad category. You vanish from shoppers who filter by color, size, or occasion —
exactly the buyers closest to purchasing.

D NOTES — ATTRIBUTES | USUALLY SKIP BUT SHOULD SET
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STEP 7

Product Description Optimization Worksheet

A strong description converts browsers into buyers, and its opening lines are indexed by Google. Draft each
part below, then score how complete it is.

DESCRIPTION SECTION —JOT YOUR DRAFT / KEY POINTS ON YOUR LISTING DONE

Opening hook |
Lead with the main keyword + the key benefit.

Benefits |
What the buyer gains — feeling, outcome, solution.

Features |
Concrete specifics that back up the benefits.

Dimensions |
Size, weight, capacity — remove guesswork.

Materials |
What it's made of; quality signals.

Care instructions |
How to keep it looking good.

FAQ |
Answer the questions buyers always message about.

Call to action |
Tell them what to do next.

Description Score — sections completed 18

Q PROTIP

Treat the first ~160 characters as a mini ad — it's the snippet Google shows. Lead with your primary keyword and the
single biggest benefit, then let the details follow.
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STEP 8

Photo Audit Worksheet

Photos drive the clicks and conversions that feed your ranking. Audit your image set against the essentials
and mark what's missing. Use all 10 slots + a video.

HAVE PHOTO TYPE WHAT GOOD LOOKS LIKE RATE 1-5
Thumbnail (first
Il photo) ( Bright, clear, fills the frame — wins the click. @ @ @ @ @
II Lifestyle photos Product in use / styled in a real setting. OO ®OE
I Scale reference Shown next to a known object for size. OO ®OE

II Close-ups Texture, detail, and quality of finish. @ @ @ @ @
II Packaging Signals quality and giftability. @ @ @ @ @
Il Video Listings with video convert better. @ @ @ @ @

® COMMON MISTAKE
A dark, cluttered, or zoomed-out thumbnail. It's the only image shoppers see in search — if it doesn't earn the click,
nothing else on the listing gets a chance.

() PHOTOS TO RESHOOT OR ADD FOR THIS LISTING
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STEP 9

Competitor Analysis Worksheet

Search your primary keyword and study the three listings ranking above you. They're a live blueprint of what
Etsy is rewarding in your niche right now.

COMPETITOR 1 COMPETITOR 2 COMPETITOR 3

Shop / listing

Price

Photos (style & count)
Reviews / sales
Strengths
Weaknesses

() IDEAS LEARNED — WHAT I'LL BORROW AND WHAT GAP I'LL FILL

Q RESEARCH TIP

Don't copy the top shop's title and tags outright — you'll only be a weaker clone. Spot what every competitor is missing
and make that your listing's edge.
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STEP 10

28 Conversion Optimization Worksheet

Now judge your listing as a buyer, not its maker. Be ruthless — every “no” below is a sale you're leaving on
the table.

() Would I click this listing in a sea of competitors? Yes / No
WHY OR WHY NOT?

() Would lunderstand what it is within 5 seconds? Yes / No
WHY OR WHY NOT?

(1) Would Itrust this seller (reviews, policies, polish)? Yes / No
WHY OR WHY NOT?

(1) Would I buy this today at this price? Yes / No
WHY OR WHY NOT?

Q PROTIP

The 5-second test: glance at your thumbnail and title, then look away. If you couldn't tell a stranger what it is and why it's
worth it, the listing isn't clear enough yet.
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SCORE IT

12 Listing Quality Scorecard

Rate each area honestly from 1-10, then total your score. This is your optimization snapshot — and your
priority list for the 30-day plan.

AREA RATE 1-10

Keywords OOOOOEEOG®E®
Title COOOEOOEO®®
Tags ©]6]6]0]0I0]6I0JOIC)
Photos ©]0]6]0]610]0I0I0IC,
Description OOOOOOOO®O®
Pricing COOOEOOEO®®
Trust (reviews, policies) ©]0]O]0I6I0IVIOIOIC)

Overall conversion ©]0]6]10]1610610]10)0
Totalscore /80

70-80 Excellent — fine-tune & maintain

50-69 Needs improvements — pick your lowest areas first

Below 50 Major optimization needed — work the whole workbook

Q PROTIP

Your two lowest-scoring areas are where your time pays off most. Fix those first in the 30-day plan, then re-score before
polishing anything already strong.
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MAKE IT HAPPEN

30-Day Optimization Plan

Spread the work across four weeks so it actually gets done. A suggested focus is listed for each week —
adjust to your scorecard's weakest areas.

WEEK / FOCUS ACTIONS I'LL TAKE RESULT / NOTES

Week 1
Keywords, title & tags

Week 2

Category, attributes &
description

Week 3

Photos & video
Week 4

Pricing, trust signals & re-
score

Q RESEARCH TIP
Change one major element at a time and note the date. When you check Shop Stats in a few weeks, you'll know which

change actually lifted views or sales.

() OVERALL NOTES & WHAT TO TEST NEXT MONTH
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BEFORE YOU PUBLISH

14

Final Optimization Checklist

Your pre-publish pass. Tick every box before you hit save — then again on your next monthly review.

KEYWORDS

O Primary keyword chosen

O Long-tail & buyer phrases gathered
O Prioritized by search intent
TITLE

O Primary keyword first

(O Reads naturally

O Uses 100-140 characters
TAGS

O AI113 slots filled

(O Multi-word phrases

O No repeated single words
PHOTOS

O strong thumbnail

O Lifestyle, scale & detail shots
O All variations shown
DESCRIPTION

(O Hook with keyword + benefit
(O Benefits, features & FAQ

(O Clear call to action

SIMPLE LIFE CALCULATOR - SIMPLELIFECALC.COM

PRICING

O Covers costs & fees

(O Competitive for niche
O Profitable take-home
ATTRIBUTES

O Most specific category
(O Color, material, size set
(O Occasion & recipient set
VIDEO

O short video added

(O Shows product in use
CONVERSION

O Passes the 5-second test
(O Easy to understand fast
(O Compelling first photo
TRUST SIGNALS

O Reviews visible

(O Clear shop policies

(O Complete shop profile
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WRAP UP

58 Final Listing Summary

Close the loop. Record where the listing started, what you changed, and what you expect — so next time you
optimize from experience, not guesswork.

Before Optimization After Optimization

D EXPECTED IMPROVEMENTS (VIEWS, CLICKS, CONVERSION, SALES)

D KEY LESSONS LEARNED TO APPLY TO MY NEXT LISTING

Q PROTIP

Save this completed workbook. It becomes the template for every future listing — and the proof of what optimization did
for this one when you compare stats in 30 days.
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o}
One Listing Done Right

You've optimized every stage — visibility, clicks, conversion, and sales. Run this
same system on your next product, and your whole shop starts to climb.

— KEEP GOING - FREE ETSY SELLER TOOLS —

E|
Etsy Fee Calculator Etsy Income Goal Calculator
See your exact take-home after every Etsy and payment Work out how many sales — and at what price — you
fee, so your pricing stays profitable. need to hit your monthly income goal.

B
Etsy Product Research Worksheet & SEO Checklist

Validate your next product and optimize its search visibility with our companion worksheets. Find them with all our tools at
SimpleLifeCalc.com.

E E Scan for free Etsy calculators, worksheets, and seller
resources.

E SimpleLifeCalc.com

Created by Simple Life Calculator

Free Etsy SEQ, pricing & profit tools at SimpleLifeCalc.com

Tools and guidance for smarter handmade-business decisions.
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