ETSY CONVERSION RATE WORKSHEET A Listing Performance Workbook

A SIMPLE LISTING PERFORMANCE WORKBOOK

ETSY CONVERSION
RATE WORKSHEET

Turn views into sales — by finding out what’s holding your listings back.

Created by SimpleLifeCalc.com

Made for:

Etsy beginners ¢ Handmade sellers
Printable sellers ¢ Print-on-demand sellers

Etsy’s tools and stats change over time. Always confirm current details in your Etsy Shop Manager.
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HOW TO USE THIS WORKBOOK

Got views but not enough sales? This workbook helps you find the reason and fix it, one step
at a time.

Work through it in order. The early pages measure what's happening; the middle pages
diagnose why; the last pages turn it into an action plan. Every number you see is an
illustrative example — your real numbers come from your Etsy Shop Stats.
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1. What Conversion Rate Means

Your conversion rate is simply the percentage of visitors who actually buy. If 100 people view
your listing and 2 buy, that's a 2% conversion rate. It answers the most important question on
Etsy: “of the people who see my listing, how many say yes?”

THE SIMPLE FORMULA
Conversion rate = (Orders + Visits) x 100
Example: 3 orders + 150 visits = 0.02 x 100 = 2% conversion rate.

Why this number matters so much

Views tell you people are FINDING your listing. Conversion rate tells you whether they LIKE
what they find. If you have plenty of views but few sales, the problem usually isn’t traffic — it's
something on the listing itself. That's good news: listing problems are fixable.

What's a “good” rate?
e There’s no single magic number — it varies a lot by product, price, and niche.
* Focus on YOUR trend: is this listing improving over time after your changes?

e Compare your listings to each other to spot your strongest and weakest.

e Check your own numbers in Etsy Shop Stats rather than chasing someone else’s
benchmark.

The 6 things that affect conversion

When a listing gets views but not sales, the cause is almost always one of these — and this
workbook has a page for each:

e Photos - Price - Title & tags (SEO) - Description - Reviews & trust - Shipping cost
¢ BEGINNER TIP

Use the Etsy Conversion Rate Calculator at SimpleLifeCalc.com to work out any listing’s rate
in seconds — just enter views and orders. No math by hand needed.

I\ KEEP IT IN CONTEXT

A listing needs enough views before its conversion rate means much. A 0% rate on 5 views
tells you little; on 500 views it's a clear signal. Give each listing time before judging it.
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2. Listing Performance Worksheet

Goal for this page: take a snapshot of one listing’s health. Pull the numbers from your Etsy Shop
Stats and fill them in.

Listing name:

Date range I'm looking at:

The core numbers
Visits (views):
Orders (sales):
Favorites:

Conversion rate (orders + visits x 100): %

Quick read of the signals

What you see What it often means

Lots of views, few sales  Listing isn’t convincing buyers Photos, price, description
Few views at all A findability (SEO) problem Title, tags, keywords
Many favorites, few Price or shipping may be the block  Price, shipping cost
sales

Good sales It's working — do more like it! Repeat & bundle

My best guess at this listing’s main issue:

¥ BEGINNER TIP

Favorites are a clue: lots of favorites but few sales usually means people LIKE it but
something stops them at checkout — often price or shipping. We'll dig into both later.
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3. Views vs Sales Tracker

Track several listings side by side so you can quickly see which ones convert and which ones
leak. Fill a row per listing. (Copy this page as your shop grows.)

Listing Visits Orders Favorites | Conv. Main suspect
%

HOW TO READ THIS TRACKER

High views + low conversion — the listing needs work (photos, price, description).
Low views overall — work on findability (title, tags, keywords).

High conversion — your winner. Make more like it and promote it.

v BEGINNER TIP

Fill this in once a month and watch the trend, not just one day. A listing can have a slow
week — patterns over time tell the real story.
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4. Conversion Rate Worksheet

Goal for this page: calculate and understand the conversion rate for your listings, so you know
exactly where to focus.

Step 1: Do the math

s e o o

Example 2.0%

My listing 1 - - %
My listing 2 _ _ %
My listing 3 _ _ %

QUICK WAY TO CALCULATE
Conversion rate = (Orders + Visits) x 100

Or skip the math: the Etsy Conversion Rate Calculator at SimpleLifeCalc.com does it for you
— enter visits and orders, get your rate instantly.

Step 2: Read your result

* Rate feels low for the views? The listing isn’t convincing — head to the photo, price,
and SEO pages next.

e One listing far below the others? Start there — it has the most to gain.
e A strong performer? Note what you did right and copy it to weaker listings.
The ONE listing I'll focus on improving first:

¢ BEGINNER TIP

Improving your weakest high-traffic listing usually gives the fastest results — it already has
visitors, so a better photo or price can turn views into sales right away.
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5. Product Improvement Checklist

Goal for this page: a quick all-round check of the listing you chose. Tick what's already strong;
the unticked boxes are your to-do list.
First impression

1 My main photo is clear, bright, and shows the product instantly.

I The title quickly tells buyers what the item is.

L1 The price feels fair for what's shown.

The details that build trust
I I have several good photos from different angles.
[J My description answers the obvious questions (size, materials, what's included).
L1 Shipping cost and time are clear and reasonable.
I | have reviews — or a plan to earn my first ones.

The extras that tip a “maybe” into a “yes”
L1 My listing shows the item in use, or styled in context.
I I mention any guarantee, easy returns, or personal touch.
I Variations (size, color) are easy to choose.
I The listing feels professional and cohesive.

The two boxes I'll fix first:

v BEGINNER TIP

Don't try to fix everything at once. The unticked boxes nearest the TOP of this page (first
impressions) usually move the needle most — start there.
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6. Photography Review Worksheet

Goal for this page: photos are the #1 reason buyers click “add to cart” or scroll away. Review
yours honestly.
Your main photo (the most important one)

I It's bright and clear, not dark or blurry.

I The product fills most of the frame.

L1 It looks good as a small thumbnail in search.

] The background is clean and not distracting.

Your photo set
] Multiple angles (front, back, sides, close-up).
L1 A photo showing scale or size.
1 A photo of the item in use or styled in a real setting.
1 Close-ups of details, texture, or quality.
[ For printables/POD: a clear, realistic mockup.

Honest rating
Circle one: My photos are a weakness - Okay - A strength

One photo change I'll make this week:

v BEGINNER TIP

Compare your main photo side by side with the top sellers in your category. If theirs grab
your eye more, that’s your fastest win — a better main photo can lift conversion more than
almost anything else.

mei PRINTABLE & POD NOTE

For digital and print-on-demand items, your mockups ARE your product photos. A realistic,
attractive mockup that shows the item in a real setting makes a huge difference to
conversion.
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7. Pricing Review Worksheet

Goal for this page: check whether price (or shipping) is quietly blocking your sales — especially
if you have lots of favorites but few orders.

Compare to the market
My price: $

Typical price for similar items: $

Lowest and highest | saw: $

The hidden price: shipping
1 My shipping cost is clear and not a surprise at checkout.
I I've considered free shipping (cost built into the price).
L1 My total price (item + shipping) is competitive.

Price perception check
[0 My photos and description make the price feel worth it.
L] I'm not the cheapest in a way that makes buyers doubt quality.
1 I'm not so far above similar items that buyers pass without asking.

REMEMBER: PRICE IS ABOUT VALUE, NOT JUST NUMBERS

Sometimes the fix isn’t lowering the price — it's showing more value so the price feels right.
Better photos and a clearer description can raise conversion without dropping a cent.

v BEGINNER TIP

High favorites + low sales is the classic sign of a price or shipping block. Buyers liked it
enough to save it, but something stopped them at checkout. Test free shipping or a small
price adjustment and watch the trend.
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8. SEO Review Worksheet

Goal for this page: make sure the right buyers can FIND your listing. SEO just means using the
words buyers actually search for in your title and tags.
Your title

[ It starts with the most important keywords (not just my brand).

I It clearly says what the item is.

L1 It reads naturally, not like a jumble of random words.

U It includes words a buyer would actually type.

Your tags
L1 1 used all the tag slots Etsy gives me.
1 Each tag is a different phrase (no near-duplicates).
1 Tags include specific phrases, not just single broad words.
1 Tags match the words in my title and description.

Find better keywords

e Type your product into Etsy’s search bar and note the suggestions.
e See what words your best-selling competitors use.
e Think like a buyer: what would YOU search for?

3 new keyword phrases to add:

v BEGINNER TIP

If a listing has very FEW views, SEO is usually the issue — buyers can't find it. If it has
MANY views but few sales, SEO is fine and the problem is on the listing (photos, price).
Match your fix to the symptom.

I\ KEEP IT CURRENT

The number of tags and how Etsy search works can change over time. Follow the current
guidance and slots shown in your Etsy listing editor.
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9. Monthly Conversion Tracker

Track your whole shop’s conversion month by month. This shows whether your changes are
working over time. Fill one row each month.

Month Total visits Total orders Conv. % Biggest change |
made

WHAT TO LOOK FOR
Rate trending up? Your improvements are working — keep going in that direction.
Rate flat or down? Reuvisit the photo, price, and SEO worksheets for your top listings.

¥ BEGINNER TIP

Write down the ONE biggest change you made each month. Over time this becomes a
personal playbook of what actually moves your conversion — unique to your shop.

MAKE IT A HABIT

Pick the 1st of each month to update this tracker. Five minutes of consistency turns guessing
into clear, confident decisions.
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10. Common Conversion Mistakes

Tick any that sound like your shop — then fix them. Every one quietly turns interested visitors
away.

A dark, blurry, or cluttered main photo.

Too few photos, or no “in use” / styled shots.

A title stuffed with random words instead of clear keywords.
Wasted or duplicate tags.

A thin description that leaves buyers with questions.

Surprise or high shipping cost at checkout.

A price that doesn’t match the value shown in the photos.

No reviews and nothing done to earn the first ones.

Judging a listing’s conversion before it has enough views.
Changing five things at once, so you can't tell what worked.
Ignoring favorites — a clue that price or shipping is the block.
Never tracking conversion, so problems stay invisible.

OO0oo0O0oooOOooogo

¥ THE BIGGEST MISTAKE

Assuming low sales means you need MORE views. If you have views but no sales, more
traffic just sends more people to a listing that isn’t converting. Fix the listing first — then
traffic pays off.

CHANGE ONE THING AT A TIME

Fix ONE element, then watch the trend for a couple of weeks. Changing everything at once
means you'll never know which fix worked — and can'’t repeat it.
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11. Quick Wins

Short on time? These are the fastest ways to turn more views into sales. Pick ONE and do it
today.

1. Swap in a brighter main photo. The single fastest way to lift conversion on a high-
traffic listing.

Add an “in use” or styled photo. Helps buyers picture owning it.

Rewrite the first line of your title. Lead with the words buyers search for.

Fill every tag slot. Use all of them, each a different buyer phrase.

Answer one common question in the description. Remove a reason to hesitate.
Test free shipping. Build the cost into the price and watch the trend.

No ok~ wbd

Calculate your conversion rate. Know your starting point so you can measure
progress.

8. Copy your best listing’s style. Apply what already works to a weaker one.

FASTEST WIN OF ALL

Pick your highest-traffic, lowest-converting listing and improve its main photo today. It
already has the views — a stronger first impression can turn them into sales right away.

ONE AT A TIME

Do ONE quick win, not all eight. Finish it, note the date, then watch the trend. Small, single,
measurable changes are how you learn what works for YOUR shop.
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12. Improvement Plan

Goal for this page: turn what you found into a simple, ordered plan. Work one listing at a time,
one change at a time.

Step 1: Pick your focus listing
Listing I’'m improving:

Its current conversion rate: %

Step 2: List the changes (in order)
Change 1 (the most important):

Change 2:

Change 3:

Step 3: Measure
Date | made Change 1:

Conversion rate 2 weeks later: %

Did it improve? What | learned:

THE IMPROVEMENT LOOP
Change one thing - wait - check the trend —. keep or undo - repeat.
This simple loop, repeated, is how every successful shop steadily raises its conversion.

¢ BEGINNER TIP

Give each change at least one to two weeks (and enough views) before judging it. Reacting
to a single slow day leads to constant changes and no clear answers.
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13. Final Action Plan

Turn this workbook into action. Fill it in now, while it's fresh — then keep it where you'll see it.

Today

The one listing I'll improve first:

Its conversion rate right now: %
This week

The single change I'll make:

The page that change came from (photo, price, SEO):

This month
My shop-wide conversion goal: %

Date for my first Monthly Conversion check:

Recommended Calculator

» Etsy Conversion Rate Calculator — enter your views and orders to get any listing’s
conversion rate instantly, and track it over time.

¢ BEGINNER TIP

A free version of the Etsy Conversion Rate Calculator is at SimpleLifeCalc.com — simple
and beginner-friendly, just like this workbook. Check your rate before and after each change
to see what's working.

You've got this. Turn those views into sales!

Visit SimpleLifeCalc.com for free calculators, guides, worksheets, and seller resources.
Etsy’s tools and stats change — always confirm current details in your Etsy Shop Manager.
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